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1. Summary

Communication and dissemination play a vital role within Stance4Health project. This second-
year report highlights the activities carried out by the communication and dissemination work
package (WP8) during the period of October 2019 to October 2020. These activities include:
updating the communication and dissemination plan (D8.1) and project website (D8.6), as well
as producing a second infographic (D8.12) and content for social media and project website.
The report also highlights some of the challenges from the previous year and the plans for
communicating about the Stance4Health project going forward.

2. Introduction

Global adoption of a Western diet has caused a shift in dietary and nutritional intake and
resulted in an increased prevalence of non-communicable diseases. The Stance4Health project
aims to address this shift by developing a complete smart personalised nutrition service based
on the use of mobile applications combined with tailored food production. In turn, tailored
foods aim to optimise the gut microbiota activity, while the use of modern technologies ensures
long-term consumer engagement. The novel tools and services developed throughout the pro-
ject have the potential to directly impact more than 67 million European adults and 8 million
children by 2022. Therefore, the need to communicate about the project is crucial to ensure a
successful uptake of these novel digital services for personalised nutrition as well as to achieve
citizen engagement and acceptance for Stance4Health products.

The aim of this report is to provide an overview of the project’s communication and dissemina-
tion activities in the second year of the project. Both TTC and EUFIC have worked with all
project partners to process, tailor and target the communication materials for an efficient dis-
semination, communication and exploitation of Stance4Health.

3. Obijectives

The goal of the communication and dissemination work package (WP8) is to maximise the
impact of the project by reaching all relevant audiences. The main audiences identified for


http://www.stance4health.com/

:5 Slance

Stance4Health are European consumers, dieticians and other licensed nutrition counsellors, Eu-
ropean/national food and health authorities and the scientific community (primarily in nutrition,
medicine and biology). To achieve this goal, the work package must fulfil two main objectives:

1. To create an attractive showcase around the Stance4Health project results to inspire and
engage stakeholders in the Stance4Health concept and promote the use of results among
key target audiences.

2. To ensure the long-term sustainable impact of Stance4Health outcomes by establishing a
sound exploitation strategy, including innovation management.

4. Challenges and Opportunities

The second year of the project has been brought with it some unique challenges for all work
packages, including the communication and dissemination work package (WP8). In March
2020, the COVID-19 pandemic led to the postponement of many activities among several
work packages of the Stance4Health project. These delays have limited the availability of
project results and have narrowed the scope of dissemination throughout the year.

Due to the lack of results, the scope of dissemination through the website and social media
channels limited the overall outreach to certain audiences (i.e. scientific community). To over-
come these challenges, WP8 activities shifted to primarily focused on furthering the projects
identity, highlighting the projects aims and furthering the public interest in personalised nutri-
tion.

Fortunately, the pandemic has not required a delay to all the deliverables. The article on EUFIC
website (D8.9) and infographic 2 (D8.12) have been completed successfully. However, due to
the postponement of activities and events by other partners, there has been limited content to
disseminate through the newsletter, which has delayed the release of further issues, as well as
Information factsheet 3 (D8.17). To overcome this delay and move forward with the newsletter,
the scope of the second issue will be modified and will not report on news or events and
only provide information on the new dissemination materials such as the article on the EUFIC
website, new infographic and new blog posts.

5. Results

5.1 Communication and dissemination plan update (D8.1)

During the first three months, EUFIC developed and completed a communication and dissemi-
nation plan (D8.1) that aims to ensure effective communication towards the above-mentioned
objectives. The plan sets out a strategy to reach target audiences via appropriate tools and
channels and provided them with information about the project and its outcomes.

Since completing the initial communication and dissemination plan, both EUFIC and TTC have
reviewed and updated the plan to ensure all roles and responsibilities are clearly defined
and that all outputs are reaching the target audiences in the most effective and engaging way
possible.



5.2 Corporate identity and project website (D8.6)

5.2.1 Project website updates

The website was designed and created by TTC in the first three months of the project. It is the
most informative and resourceful communication and dissemination tool of the Stance4Health
project. As the main information channel for the project, it is harmonised and interrelated with
the main goals of WP8 to disseminate the project findings as well as to engage key stake-
holders with a view to share knowledge.

Since last reporting, the website was updated with some new features, including an interactive
blog and publications tab (figure 1). The blog tab provides updates on some of the latest

developments from each of the different work packages.

Since last reporting, the website has reached 4,744 sessions with 13,266 pageviews (total to

date: 10,463 sessions with 25,027 pageviews).

Smart Technologies for

personAlised Nutrition and \/

Consumer Engagement

THE PROJECT PARTNERS PUBLICATIONS | BLOG INTRANET |  CONTACT

Blog

search... Q

RECENT POSTS

WORK PACKAGE 5 PROGRESS - CUSTOMIZED
PRODUCTION OF FOODS

Work Package 4 progress - Consumers studies on
software acceptance and food-market preferences

Work Package 3 progress - Development of dietetic
software for consumers (i-Diet)

Work Package 2 progress: Development of food
databases

ARCHIVES

Mar 2020(4)
Feb 2020(1)
Jan 2020(1)

WORK PACKAGE 5 PROGRESS - CUSTOMIZED
PRODUCTION OF FOODS

© READ MORE

Figure 1. New blog section of Stance4Health website.
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This section highlights the communication materials created by Stance4Health partners to pro-
mote the outreach of the project during its second year.

5.3 Dissemination materials

5.3.1 Article on the EUFICs website

To further increase the public communication and outreach of the Stance4Health project, EUFIC
will create and published two articles on its multilingual website. These articles are placed in
a dedicated Stance4Health section within the EU projects collaborations tab of the EUFIC web-
site.

The aim of the first article (figure 2) was to intfroduce the Stance4Health project to EUFIC's
readers and highlight what the project is about, who is involved, what the main objects of the
project are and how the project will test its new technologies. To further the exposure of the
project the article was translated into French, German, Italian and Spanish. For further infor-
mation, please check deliverable 8.9.

fYyino© EN - ENGLISH ~

@] f|w]+

Stance4Health: Smart Technologies
for personAlised Nutrition and
Consumer Engagement

You may also like...

Interested in our V()A

quarterly newsletter?

“The overall objective of Stance4Health is lo develop a complete Smart Personalised
Nutrition service for opltimizing the gut microbiola activily and long-term consumer
engagement through the use of mobile technologies and tailored food production™

- Professor José Angel Rufian-Henares

Figure 2. Screenshot of Stance4Health article on EUFIC website.



5.3.2 Infographic

To support the public communication and outreach of the Stance4Health project, EUFIC will
create four infographics. These provide an attractive medium to engage audiences and pro-
vide a summary of the project’s aims, results and inform the public on the broader subject area
of personalised nutrition and health.

The second of these infographics (figure 3) was designed by EUFIC with the support of project
partners. The aim of this infographic was to highlight the main features of the smart personal-
ised nutrition app (i-Diet) that will be created, as well as to provide details on how the project
will try to validate the i-Diet app and personalised foods and supplements in three different
intervention trials. In addition to informing the public about the project, the visuals created for
this infographic were also included in the article created for the EUFIC website. They were also
disseminated via the Stance4Health website and social media accounts. For further information,
please check deliverable 8.12.

SMART PERSONALISED

A personalised nutrition app (i-Diet) will be designed to provide nutrition advice linked
to an individual’s gut microbiota and to support long-term dietary behaviour change.

USER GENERATOR SOLUTION
@ Personal data (age, sex)
@ Body measures (height, weight)
® Activity level Food database
@ Allergies

-ﬂ\ Full weekly
® Health status ( Joi| personalised
menu
@ Personal tastes
g Recommandations
L] s W)

® Gut Microbiota mp ‘

ADDITIONAL FEATURE

THE SMART BAND

Figure 3. Infographic 2.

5.3.3 Information factsheet 3 (D8.17)

To provide attractive summaries of the results of the project and highlight the projects contri-
bution to practitioners’ challenges and potential for exploitation, TTC will create five factsheets
throughout the project. These factsheets are designed for more specialist audiences, including
dietitians, food and health authorities and scientific community. Due to the COVID-19 pan-
demic, it was not possible to gather all content for the Information factsheet 3 (D8.17) which
will be delivered at a later stage.
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5.4 Dissemination via website and other online outlets

To monitor the communication and dissemination activities of the project an online document
was created and sent to all partners. Partners are responsible for recording all their dissemi-
nation activities including attended conferences and events, publications (both scientific and
those for the public audience) and future events they will attend. This allows for the continual
monitoring of dissemination activities, multiplying the outreach by communicating about them
as well as timely social media promotions of future events.

Type of

Partner | Date Type of activity Title Place audience |Size of audience | Details
oral presentation at In vitro gastrointestinal diges- http://ww
6th International con- tion and in vitro fermentation w.info-
ference on food diges- method: effects on SCFAs pro- gestgra-
tion - satellite sympo- duction and polyphenols me- Scientific nada201

UGR  02/04/2019  sium tabolism Granada | community 200 9.com/
oral presentation at http://ww
6th International con- w.info-
ference on food diges- Smart Technologies for per- gestgra-
tion - satellite sympo- sonalized nutrition and con- Scientific nada2019.

UGR  02/04/2019  sium sumer engagement Granada | community 200 com/

Figure 5. Dissemination recording template.

5.4.1 E-Newsletter

To further the dissemination of the Stance4Health projects activities, a dedicated E-newsletter
was created by EUFIC and TTC. The newsletter highlights past events and the most recent
dissemination materials and activities of the project. To maximise the outreach of the newsletter
it was disseminated through a dedicated section of EUFIC’s newsletter which is sent to over
47, 000 subscribers. In addition, it was also added to the project website and disseminated
through social media.

The first e-newsletter (figure 6) gave an overview of the past events which Stance4Health
researchers have taken part in, as well as provided links to all dissemination materials including
factsheet 1 and 2 and the first infographic.


http://www.infogestgranada2019.com/
http://www.infogestgranada2019.com/
http://www.infogestgranada2019.com/
http://www.infogestgranada2019.com/
http://www.infogestgranada2019.com/
http://www.infogestgranada2019.com/
http://www.infogestgranada2019.com/
http://www.infogestgranada2019.com/
http://www.infogestgranada2019.com/
http://www.infogestgranada2019.com/
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Smart Technologies for personAlised
Nutrition and Consumer Engagement

Welcome to the first Stance4Health Newsletter!

STANCE4HEALTH - Smart Technologies for personAlised Nutrition and
Consumer Engagement is a project funded by the European Union’s
Horizon 2020 research and innovation programme under grant
agreement No. 816303

The overall objective of Stance4Health is to develop a complete Smart
Personalized Nutrition (SPN) service based on the use of mobile
technologies as well as tailored food production that will optimize the
gut microbiota activity and long-term consumer engagement

Figure 6. Screenshot of 15t Stance4Health newsletter.

5.4.2 Social media

Social media is a useful tool for increasing public awareness of the project. It has been used
to share the project’s outcomes, events and help redirect users towards the website. To max-
imise the outreach and communication about the Stance4Health project, social media activities
were carried out through multiple channels. These include the dedicated Stance4Health Twitter
(@Stance4Health), Facebook and Linkedln accounts, as well as EUFIC-managed Twitter ac-
count EU Food Health (@SciFoodHealth) and other partner’s social media channels. The
hashtag for all social media posts is #Stance4Health and all partners were encouraged to use
the hashtag when posting about the project.

To date, the Stance4Health Twitter account has 66 followers, LinkedIn has 50 followers and
the Facebook page has 84 likes. Since last reporting, the Stance4Health project was mentioned
in 308 posts (216 on Twitter, 56 on Facebook and 36 on LinkedIn). The Twitter posts reached
421K impressions and received 486 engagements (i.e. likes, retweets and clicks), the Facebook
posts received a total of 860 engagements and the LinkedIn posts received 45 likes. Despite
the dedicated project Twitter and Facebook accounts, many of the posts were made by project
partners, showing the keen interest from partners to communicate about the project and share
their work, greatly increasing the projects reach.


https://twitter.com/Stance4Health
https://www.facebook.com/Stance4Health-2005529943090080/
https://www.linkedin.com/company/stance4health/
https://twitter.com/SciFoodHealth

Stance4Health Y,
@StancedHealth

Studying consumer acceptance is a challenge. We're all
about going ahead and overcoming challenges! WP 4 is
determined to make steps in the right direction %2 .
Read about it here: bit.ly/WP4progress @
@Stance4Health #personalizednutrition #consumer
#diet #behaviour #euresearch

STANCE4HEALTH + Follow ***

e ®
Step 1: extract tannins from plants . Step 2: make energy bars and biscuits with
extracts@. Step 4: make capsules®). Step 6: make chacolate bars with tannins[§.
Something’s missing@... Better yet, read all about work package 5 right heregr ¢
@ https://bitly/WPSprogress @

StancedHealth is £ feeling motivated
StancedHealth project involves 5 SMES in the field of food production

. di ics, software © m and i &
dissemination. We saved the best for the last and we're closing our
#iconsortium presentations with the SMEs involved in StancedHealth: |
Diet, programa para Ia elaboracién de dietas, @Sanavi, @RM

#StancedHealth #app #tannins cts

#commercialproducts #euresearch #h2020

O ke =] Comment & Share

biozoon, and SC Tritecc SRL. Don't forget o visit our
website for more details: https://stance4health.com/partners.html @.
#partnership

T

Figure 7. Example of posts from the Stance4Health Twitter, Linkedln and Facebook accounts.

543 Media coverage

As the project is only in its second year and due to the challenges of the COVID-19 pandemic
there has been limited scope for media coverage. Despite this fact, the project was mentioned
in 5 news publications with a reach of respectable 21, 303, 504.

ES ACTUALIDAD: Vuelta al cole 2020

VALENCIA | SANIDAD Y SALUD

E|PEfiﬁdiE Valencia

Coronavirus Castelion  Cororavirus Valencia Coronavirus Alicante

Castellano | Valencia Q

Especialistas europeos se retinen en Valéncia para
investigar el impacto en la microbiota intestinal de la
comida y las técnicas de coccién

¢]v[o]=]+]

ELPERIODIC.COM - 05/08/2019

« Profesionales del proyecto
nutricién personalizada

Figure 8. Example of media coverage.
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Table 1. Publications and Media coverage
Title (hyperlinked) Publication name
Valencia, capital de la investigacién en | ConSalud.es
microbiota intestinal de la comida y la
coccidén

VIDEO | L'estudi Stancedhealth creard | apuntmedia.es
una app de nutricidé personalitzada
Especialistas europeos se reunen en | Elperiodic.com
Valéncia para investigar el impacto en la
microbiota intestinal de la comida y las
técnicas de coccidn

Especialistas se retnen en Valéncia para | La Vanguardia
estudiar la microbiota intestinal
Investigan el impacto de la comida y las | Infosalus
técnicas de coccidén en la microbiota intes-
tinal

6. Conclusion and next steps

The principal objective of this deliverable is to present all dissemination and communication
tools and activities that were used to promote the project during its second year. The results
section of the document presented all activities and materials undertaken by the Stance4Health
consortium from October 2019 to October 2020.

During the second year of the project, the project’s identity and brand have been developed
further. Despite the limited results, a considerable amount of outreach was fulfilled.
Furthermore, the major infrastructure for the project (corporate design, website, social mediaq,
factsheets and infographic) are in place and ready to support the growing project communi-
cation activities.

Notable communication tasks planned for the third year include:
- Factsheets
- A third infographic

Communication activities in the third year will focus on:

- Raising awareness of the project through social media content and outreach materials (fact-
sheet, infographic etc.)

- Press releases for new publications to promote media outreach (when possible)

- Presenting the project at various events including both those for the scientific community
and general public

10
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